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Module Aims  

This module provides students with the opportunity to develop their understanding of the 

development and operations of visitor attractions. The specific natures of a variety of 

attractions are introduced to illustrate the diversity of management requirements necessary to 

ensure both the maintenance of the attraction and the satisfaction of visitor needs.   

 
 
 

 

Intended Learning Outcomes 

 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 

Explain the role of destinations and attractions in the tourism 

system  

 

KS1 KS4 

KS6  

  

2 
Discuss the challenges and opportunities of visitor attraction 
location 

KS1 KS5 

KS6  

  

3 
Identify and evaluate the challenges of visitor attraction 
management 

KS1 KS3 

KS6 KS8 

  

4 
Evaluate the critical challenges of visitor attraction 

development and design 

KS1 KS6 

KS10  

  

5  

  

  

  

6  

  

  

  

 
 
 
 



 

Transferable skills and other attributes 
 

 Written skills 

 IT skills 

 numeracy 

 study & research skills 

 problem solving 

 

Derogations  

 
 
None 
 
 

 

Assessment:  

Indicative Assessment Tasks:  

Indicative Assessment One: 
An individual report demonstrating an understanding of the relationship of destinations and 
attractions within the tourism system and the significance of peripheral and core visitor 
attraction locations.  
 
Following assessment one: 
Students will give a 10 minute non-assessed formative presentation on two visitor attractions 
of their choice. In these they will discuss:  
  
1. Which 2 attractions are chosen and why  
2. What is the market for the two attractions  
3. Likely Opportunities and Challenges facing these attractions. 
 
Indicative Assessment Two 
A report to evaluate the critical challenges of visitor attraction design and development. 
Evaluating the challenges of managing visitor attractions, including seasonality, human 
resource management and customer service.   
 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 1,2 Report 50%  2,000 

2 3,4 Report 50%  2,000 

 

 
Learning and Teaching Strategies: 

 
The module is structured around a combination of lectures seminars, complemented by site 
visits and independent study. Core material will be delivered in a lecture series, to be further 
analysed and developed by students in the seminars. Lectures will be used to define content 
and to identify materials for student research and to provide guidance and advice.   
  
   



 

Directed learning will primarily be used to prepare for seminar sessions, visits and individual 
tutorials to discuss and provide guidance on the assessment. The self-managed learning time 
will be used primarily to expand and consolidate the understanding and learning provided be 
the lectures and seminars, as well as to prepare for the assessment. 
 

 

Syllabus outline: 

1. Role and nature of visitor attractions and destinations 
2. Development of visitor attractions.  
3. Economics of theme park development 
4. Significance of Visitor Attraction locations 
5. Management challenges of visitor attractions 
6. Managing seasonality strategically.   
7. Marketing of visitor attractions. 
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